
ISSUE

PARTICIPANTS

INPUTS

STRATEGIC
RESPONSE

STAKEHOLDERS ACTIVITIES
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S.M.A.R.T OUTCOMES (SPECIFIC.MEASURABLE.ACHIEVABLE.RELEVANT.TIME-BASED) IMPACT

SHORTER-TERM OUTCOMES LONG-TERM OUTCOMESMEDIUM-TERM OUTCOMES

DEVELOP PERSONAL OUTCOMES SKILLS DEVELOPMENT

MEASURE/METHOD MEDIUM MEASURE LONG TERM MEASURE

Theory of Change (ToC)

TIME/FREQUENCY
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Date:Project Name:Client:

TIME

Objective Hint: 

BUILD FUTURE

CONNECTION + COMMUNITY

PARTNERS, CUSTOMERS, VOLUNTEERS


